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Corbett Worldwide Healthcare Communications’ New Web site  
Demonstrates How Fresh Ideas ‘Blow In’ from Chicago 

 
 CHICAGO, February 8, 2008 — Corbett Worldwide Healthcare Communications 

launched a Web site (www.corbett.com) that gives visitors a glimpse of how the 

Chicago agency combines passion, talent and drive to create ideas that make  

brands soar. The new site was announced today at the agency’s State of the 

Company meeting. 

  “Our Web site reflects why blue-chip companies turn to Chicago to launch their 

brands,” said Elaine Eisen, President of Corbett. “The site immediately engages 

viewers using a blend of animation and audio. It also exudes one of the key 

differences that makes Corbett unique, which is its team of talented people who share 

hardworking values and a passion for doing great work.”  

“We like to say that our work has an attitude; our people don’t,” Eisen added. 

“This is because our blend of talented individuals has an unceasing dedication to a set 

of Shared Values and Expectations. At the end of the day, the agency is its people. 

Corbett employees — with their commitment to Fresher Ideas — are blowing away  
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previous concepts of what healthcare advertising can be.” 

The site shows the invigorating blend of pharmaceutical and consumer talent 

unique to Corbett. The IDEAS section of Corbett.com not only showcases many of the 

agency’s award-winning creative, but it also explains how their proprietary process, 

LIFE (Learn. Intuit. Focus. Engage), is rooted in a firm understanding of healthcare 

fundamentals — the compound, the customer and the competition.   

To reach out to Corbett, contact Elaine Eisen; Gemma Bolech (SVP, Director  

of Client Service); or Barbara Jurgens (SVP, Director of Client Service) at 

MarketMovingIdeas@corbett.com. 

Corbett Worldwide Healthcare Communications (www.corbett.com) is a 

business unit of Corbett Accel Healthcare Group (www.corbettaccel.com), one of the 

largest healthcare communications companies in the U.S. and a part of Omnicom 

Group Inc. [NYSE: OMC] (www.omnicomgroup.com). Corbett Accel business units 

include Corbett Worldwide Healthcare Communications and Surge Worldwide 

Healthcare Communications, both of which offer professional healthcare advertising, 

branding and promotions; Iris Global Clinical Trial Solutions; Kinect, a full-service 

interactive agency; and Accel Health, a promotional medical education agency. 

Omnicom is a leading global advertising, marketing and corporate 

communications company. Omnicom’s branded networks and numerous specialty 

firms provide advertising, strategic media planning and buying, digital and interactive, 

direct and promotional marketing, public relations and other specialty communications 

services to more than 5,000 clients in some 100 countries. 
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